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Framework agreement for the cooperation of Krämer Marktforschung GmbH with free-

lance interviewers 

 

between 

Krämer Marktforschung GmbH 

and 

 

Mr. / Ms. .... 

hereinafter referred to as: Interviewer 

 

1. Object and legal form of the agree-
ment 
 

1.1 The activity of the interviewer 
for Krämer Marktforschung GmbH depends 
primarily on the following provisions in 

addition to the content of the relevant 
individual order. 
 

1.2 The interviewer works for 
Krämer Marktforschung GmbH as a free-

lance employee   
within the framework of this agreement and 
the relevant individual orders based on the 

statutory   
provisions on work agreements (Section 631 
et seq. of the German Civil Code - BGB). 

   
2.   Description of cooperation 
 

2.1 The interviewer is not subject 
to instructions, in particular when it comes 
to determining their work location and time 

within the framework of the usual profes-
sional rules of behaviour and methodologi-
cal requirements. 

 
2.2 Krämer Marktforschung GmbH 
issues individual orders. The interviewer is 

not obligated to accept orders from Krämer 
Marktforschung GmbH and can reject them 

as they wish. None of the contracting 
parties is obligated to issue or accept 
orders.  

 
2.3 The interviewer may reject 
accepted orders later or break their imple-

mentation or cancel agreed times again. 
They must inform the client about this 
without delay. There is no claim to remu-

neration for orders not carried out and 
times cancelled. 
 

2.4 The interviewer need not keep 
times free to accept orders. 
 

2.5 The interviewer can freely 
select the time and place at which they 

implement the order if nothing further is 
stated from the individual order or certain 
principles must be complied with using the 

methods and techniques of empirical market 
and social research. 
 

2.6 Krämer Marktforschung GmbH 
is entitled to check using samples, including 
by listening in, whether the orders issued by 

the company are being implemented in line 
with the order and properly. If there is 
doubt, Krämer Marktforschung GmbH can 

for methodological reasons - in particular to 
ensure representativeness - research these 
doubts and undertake a check in particular 

within the framework of the relevant 
professional rules of behaviour in German 
market and social research that are availa-

ble to the company. To this end, the 
interviewer will sign the consent declaration 

enclosed as Appendix 1. 
 

2.7 The interviewer may also work 
for other companies. Working for other 
companies who also undertake surveys does 

not require notification to or permission 
from the company.  
 

2.8 The interviewer may use 
others to implement the order. Implementa-
tion by suitable third parties is possible; 

sub-contracted third parties must provide to 
the company the Appendix 2 signed by the 

third party before deployment. 
 
 

 
3.   Remuneration / invoicing / entre-
preneurial risk 

 
3.1 The remuneration is only paid 
on success for defect-free, on-time, com-

pleted and agreed study results and for 
interviews conducted in line with the 
academic methodological requirements. 

Therefore the interviewer bears the risk of 
the interview’s success, in particular for 
interview cancellations or the inability to 

reach or contact the people to be inter-
viewed. Time-related remuneration may 
also be agreed. The parties to this agree-

ment may agree separate success fees in 
the individual order for the successful 

agreement of appointments with the people 
to be interviewed. 
 

The remuneration is always agreed in the 
individual order. 
 

3.2 The interviewer will invoice 
Krämer Marktforschung GmbH for the work. 
No remuneration is due for invoices provid-

ed by the interviewer that do not meet the 
proper tax law requirements. 
 

3.3 The interviewer is aware that 
they bear the risk in terms of the time, 
effort and costs that are required in order to 

agree orders to implement interviews with 
Krämer Marktforschung GmbH and imple-

ment interviews without defect. No expens-
es, including for travelling and training, will 
be reimbursed. 

 
3.4 If the checks during the 
project determine infringements by the 

interviewer, the remuneration lapses. If the 
agreement is culpably infringed, the 
interviewer is liable to Krämer 

Marktforschung GmbH in line with the 
statutory provisions for the damages 
incurred. 

 
 
4.   Responsibility of the interviewer to 

pay taxes, social security contributions 
and other fees, subscriptions etc. 
  

The interviewer bears sole responsibility for 
all obligations to the German Tax Office and 

other state authorities such as the Job 
Centre, social insurance organisation and 
social services. If the interviewer does not 

fulfil such obligations and this results in 
damage for the client, the interviewer is 
obligated to reimburse the company for 

these damages. The interviewer is obligated 
to provide the client with their tax number, 
tax identification number, tax class and any 

value-added tax number. The company 
must be informed without delay of changes 
to this data. 

 
 

5.   Migrant law provisions 
 
The interviewer makes assurances that they 

fulfil the migrant law provisions of the 
Federal Republic of Germany that entitle 
them to reside in and act as an interviewer 

in the Federal Republic of Germany. 
 
 

6.    Obligations of freelance inter-
viewers of Krämer Marktforschung 
GmbH 

 
The independent interviewers of Krämer 
Marktforschung GmbH are trained and 

instructed on compliance with this agree-
ment; in particular on working as a free-
lancer. 

 
 

7.   Obligation of the interviewer to 
comply with the self-employment 
requirements 

 
It has been stated above that the interview-
er must cooperate with complying with the 

requirements for self-employment. This 
cooperation duty applies comprehensively. 
The interviewer is obligated to check the 

agreement every two months to see 
whether they still fulfil the self-employment 
requirements described in the agreement. 

 
The self-employment provisions include in 
particular all provisions on the freedom of 

the interviewer (in particular No. 3 above), 
on financial independence and the provi-

sions on the remuneration being dependent 
on success. According to jurisprudence, the 
overall circumstances are decisive.  

 
Compliance with these provisions is also of 
particular significance because laws link 

serious consequences with non-compliance; 
under some 
circumstances there could even be criminal 

and far-reaching civil law consequences. 
 
8.   Illegal work and employment 

 
The interviewer is referred explicitly to the 
fine provisions in the law to prevent illegal 

work and employment. Anyone who does 
not inform a public authority of a fact or 
change in conditions that are significant to a 

benefit under the German Social Security 
Code acts illegally. Anyone starting work 

contrary to the German Benefits for Asylum 
Seekers Act and not registering this correct-
ly, completely or in good time acts illegally. 
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The interviewer is obligated to Krämer 
Marktforschung GmbH to comply with the 
duties imposed by the act. 

 
Anyone not registering a trade even though 

the requirements for this are met also acts 
illegally under this Act. The interviewer must 
ask the trade office if they have to register 

as a business. 
 
The interviewer is obligated to obtain 

information on the need to register a 
business from the responsible trade office 
and to register as a business if the trade 

office states that the requirements are met 
for this. 
 

 
9.   Issues at doubt and information to 
Krämer Marktforschung GmbH if self-

employment no longer applies 
 
The interviewer is obligated to clarify issues 

at doubt with Krämer Marktforschung 
GmbH. The interviewer is obligated to 

inform Krämer Marktforschung GmbH 
immediately in writing and in detail if their 
circumstances change such that it could be 

considered that they are falsely self-
employed and therefore must end the 
activity under this agreement without delay. 

    
 
10.   Data protection, social confiden-

tiality, operational and    
business confidentiality, returning 
documents 

 
10.1 The interviewer is obligated to 
maintain the confidentiality of all business 

matters of which they become aware in 
connection with their work to all people 

even after the end of the freelance relation-
ship. Business secrets refer to such infor-
mation that is not known publicly or 

otherwise available either overall or in the 
precise arrangement and composition of its 
elements to people in the groups who 

normally handle this type of information and 
therefore have economic value. This also 
includes all data and information that the 

company provides or has become known to 
the interviewer during the work with the 
company. This obligation also applies to 

company employees or associates if it does 
not relate to order-related processes during 
the contractual term. If there are doubts 

about whether the matter is to be treated in 
confidence, the interviewer is obligated to 
obtain the opinion of the company. The 

interviewer will comply with the general and 
special confidentiality measures of Krämer 

Marktforschung GmbH. 
 
10.2 The interviewer is hereby 

explicitly referred to their confidentiality 
obligation and compliance with the data 
protection law requirements when handling 

personal data. Their obligation to maintain 
confidentiality and comply with the data 
protection requirements exists even after 

the end of this agreement. They confirm 
this with their signature under the separate 
confidentiality declaration and compliance 

with the data protection requirements in 
Appendix 2. 
 

10.3 The interviewer agrees that 
the personal data of which they become 

aware and resulting from their future work 
for the purposes of determining their 
qualification and company invoicing can be 

stored if this data is required to implement 
the freelance relationship. Information 
under Art. 12 et seq. GDPR will be provided 

to the worker separately. 
 
10.4  The Interviewer agrees to 

receive information from the instuitute 
regarding upcoming projects and relevant 
issues by e-mail. 

 

11.    Terminating the agreement 
 
11.1 This framework agreement can 

be terminated by Krämer Marktforschung 
GmbH and the interviewer with a one-

month notice period to the end of a month. 
 
 

12.    Storing and returning documents 
 
12.1 The interviewer is obligated to 

keep all of the documents or devices 
provided to them properly and in particular 
to ensure that third parties cannot view 

them. The documents provided must be 
returned during the agreement on request 
and at the end of the agreement without 

request and without delay to Krämer 
Marktforschung GmbH. 
 

12.2 This storage and return 
obligation applies to all documents relating 
to Krämer Marktforschung GmbH and held 

by the interviewer. 
 

12.3 The interviewer is not entitled 
to exercise a retention right to such docu-
ments. 

 
13.    Form requirement 
 

Amendments or supplements to this 
framework agreement must be in written 
form. Changes to this written form require-

ment must also be in written form. Individ-
ual contracts may also be effectively agreed 
orally. Oral subsidiary agreements are 

possible at any time pursuant to Section 
305b of the German Civil Code (BGB). 
 

 
14.    Court of jurisdiction 

 
The court of jurisdiction is Münster, West-
phalia. 

 
15.   Severability clause 
 

If individual provisions of this agreement 
are ineffective this does not affect the 
effectiveness of the other provisions of this 

agreement. In such a case the parties will 
replace the invalid/unimplementable 
provision with a valid/implementable one 

that comes as close as possible to the 
economic purpose of the invalid provision. 
This also applies to any loopholes in the 

agreement. 
 
16.   Contract handover 

 
The parties confirm with their signature that 

they have received a written copy of this 
agreement with all of its appendices. 
 

 
For the interviewer: 
 

 
 

Place, date, signature 

 
 
 

 
 
 

For the company: 
 
 

 

Place, date, signature 
 

 
 
Appendices: 

Appendix 1: Declaration of consent 
Appendix 2: Declaration of intent to main-
tain confidentiality and comply with   

the data protection requirements 
 
 


